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Bachelor of Commerce (Accounting)

WS, BEHRZFNAR , Bl BE. LM ARZERENMB S EHERITHSEE,
ﬁﬁik?‘—%ﬁ'?ﬂfﬂk%ﬁ&?ﬂﬁﬁféPﬂi&]?«%‘cél]i)kﬁf , AU BREEE— T AEECHS

SUTBURGRETERS ST, J\it. Rl BlENSER 2T WRESNFERNT#F
SRR SIS , 755 BNENUSEE. E2FIFTEICRMNATMSEZERAIE
Bz, URAMAES IR ESEICRARFEFENEN S ERERN , AEEEI—MTI Bl
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Diploma of Commerce Stage I ( #ifl/A—3EMER— ) B EWFENIE

ZHAL FHA2
Academic Communication Skills Z2AR{E#EZI5 « Accounting £itEFHHA
Economics &7 4RiA

Academic Research and Writing ZAHARKEE

Management EEZHLA + Information and Media Technologies {SE R EIK
Marketing fiizaEHEIEA AR
+ Media, Culture and Communications @A, X1t
RAEHE
Diploma of Commerce Stage II ( K—XEMER" ) S=EEWFENIE
FHAL FHA2
Discovering Marketing THiz5RA&EAZ + Business Law @li%

Introduction to Business Information Systems 7
WMERRGFIA

Optional Unit 1 i#%&{&i%1

Optional Unit 2 i&(Ei82

Fundamentals of Management EEZEA
Introduction to Accounting it HEiA
Introductory Economics &% HEA

Bachelor Year 2 - Accounting ( &itEIA=T)
FHAL FHA2
Financial Accounting <1t Corporate Accounting eI &it+=
Management Accounting EE&ITE Accounting Systems £1+&%
Introduction to Finance Principles T353R Introduction to Australian Tax Law JRAFIIFE
Company Law for Business /&% Ai7J
Elective 1%&(&

Bachelor Year 3 - Accounting ( &itEWA=)
FHAL FHA2
Auditing §itZ Accounting Theory and Analysis £iHESHISHT
Management Control Systems EIRZHI RS Business Capstone @t&iEHL ( SelVIRE )
Elective 15&(& Elective i5&(&
Elective 15&(& Elective i5&(&
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Bachelor of Commerce (Accounting and Banking)
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MEARTFIFFA=ERFSIHTAS ( CAANZ ) AT |, BeEERREBRNEESR,

ZWNEWFRERAR N LW RIERE , IR FiH , B, BlkE  UESEENERN B2
BRAFIRTRGAIN FAERIAIR.

Hsh , XASUWAIEAVERAERETZ , BT IWAISREER IS RTINS ST , (5
Rom , MSEIE , WS, HSAE/mE , B=itn , Emloiriis.
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Diploma of Commerce Stage I ( i}/ K—XEMER— ) S=EIFENIE

ZHAL FHA2

» Academic Communication Skills ZAR{ERERIH « Accounting £itEFHELA

« Academic Research and Writing AR KR EE Economics E5FEMhA

« Management SIESHLA Information and Media Technologies {SE KR

Marketing mipEiEtihA AR
e Maedia, Culture and Communications #{&. 3/t
RAEHE
Diploma of Commerce Stage II ( K—3EMERE= ) S=EElFENIE
ZFHAL FHA2
« Discovering Marketing fI3ASRESEAS o Business Law Eli%
« Fundamentals of Management &R &t + Introduction to Business Information Systems &
« Introduction to Accounting £i+SHEA WESEREFHA
« Introductory Economics 2% HEA « Optional Unit 1 &(&ig1

« Optional Unit 2 j%&(&i1§2

Bachelor Year 2 - Accounting and Banking ( it5B17&WAZ)

FHAL FHA2

« Financial Accounting W&&itE « Financial Reporting W$31RZ%

« Management Accounting B4 + Auditing EitZ®

+ Introduction to Finance Principles I3[R A[J [+« Management Control SystemsEE=HIR S
« Company Law for Business @&l Flix « Company Accounting AF&it

Bachelor Year 3 - Accounting and Banking ( £it5{R1ITEWKA=)

A1 12

« Introduction to Mergers and Acquisitions &Ml [+ Introduction to Financial Instruments and Mar-
) kets SR T BFIHiZEIN

+ Bank Lending {R1T{E& » International Finance Efr£RiF

« Fundamentals of Bank Management $R47&I8& |+ Introduction to Australian Tax Law JEAFITFF%
hit} NB

+ Quantitative Techniques for Business &% &t#; [+ Business Capstone @kkiEl ( EellIng )

SitS5EpESFL
Bachelor of Commerce (Accounting and Finance)
SitfIEfEASH I NESFREESEFTANEINRN T,
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Diploma of Commerce Stage I ( Fiifl/ A—XEMEBR— ) B=GIWFENE
FHAL FHA2

» Academic Communication Skills ZARIERERIS « Accounting £iH=hA
+ Academic Research and Writing ZARARKEIE |+ Economics &5kt
« Management ETESAHHA « Information and Media Technologies {SE Rk
« Marketing Tz EHEHIA AR
« Media, Culture and Communications &K, 3/t
RAGHE
Diploma of Commerce Stage Il ( X—XEMER" ) S=EIFHENIE
FHAL FHA2
« Discovering Marketing iz 55 « Business Law @ili%
« Fundamentals of Management EIRZEHH]  Introduction to Business Information Systems 7§
« Introduction to Accounting £+ HEA WMSERSHEA
« Introductory Economics £Z5%54A « Optional Unit 1 &&ig1

+ Optional Unit 2 j%&(&1§2
Bachelor Year 2 - Accounting and Finance ( £it5&mEWAT)

ZEAL FHA2

« Financial Accounting W&<it3 « Corporate Accounting (el &t

+ Management Accounting B4+ « Accounting Systems £t &%

+ Introduction to Finance Principles I1$5EEA[] |+ Introduction to Australian Tax Law JRAFIIFR%
« Company Law for Business B\ &li% N

«  Microeconomic Principles &%= FRIE
Bachelor Year 3 - Accounting and Finance (&it5£/IEIWX=)

I5

FHAL FHA2
. Auditing Bt e Accounting Theory and Analysis STHRCFID T
Management Control Systems EIB#5H| R % International Finance EfRE&RIF

« Portfolio Management & &E&EEIE Introduction to Derivative Securities $i74EEN| ]
+ Corporate Finance (P €= Business Capstone Efk&EHA ( SeWVIRE )
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Bachelor of Commerce (Banking and Finance)
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REXRFRRTSEMFIFMIAFESE , TEFXITASMTENERE  MEPAEY , X3t
IR EREXPG SRR,

BSZEWRIFS , FEATLERMSERITNESMARFE T FRIERIIR | LIR—RIEIIRERE,
e B RESMIAIREFPIBEFFEME. W, FEEBFIIRE TS  RENTHTES
mEFt T R RTIZA TR ER.

ZEAREIRE N ARRGE , BIIHMGIRTESLRN , ERRITREMRFSEVERIAIR | TH
SERIEIVIRG |, ARV ERIRBINIRIGINEUES.

BV EBEHMIRTIRIT. A5, SMhpFRE , BERTIFAR. SMoFn. K’RER
TR, BERE, RRELCAS.

RS (£ KFREXNRIZR TR A ESHE RIS )

Diploma of Commerce Stage I ( Fifl/A—XEMER— ) B=EIEENE

ZFHAL FHA2

« Academic Communication Skills ZAR{EELI5 « Accounting £itEFHhA

« Academic Research and Writing AR KR EE Economics 55 FHHA

+ Management SIREZFHLHA Information and Media Technologies {52 &I

Marketing Fi$ZE LA AR
* Media, Culture and Communications $#{K, X1t
RAEHE
Diploma of Commerce Stage Il ( K—3EMER— ) B=EEAFHENIE
2HA1 SHED
« Discovering Marketing M3z 5RE&IHZ o Business Law @Ml
+ Fundamentals of Management EIEZE « Introduction to Business Information Systems 7
«+ Introduction to Accounting £tk WEBRFHRA
« Introductory Economics £Z5%54A « Optional Unit 1 $&&ig1

+ Optional Unit 2 (&2
Bachelor Year 2 - Banking and Finance ({B{752REIWAT)

ZHAL FHA2
« Introduction to Mergers and Acquisitions £MlF [+ Econometric Principles &5 tE%
MO « Managerial Finance £RiEES
« Macroeconomic Principles ZII4255 S R «  Microeconomic Principles MI4Zi%5 R
+ Introduction to Finance Principles £rtZ/RIE « Bank Lending $R{TEMER
+ Introductory Business Financial Modelling £&t7#
EEN
Bachelor Year 3 - Banking and Finance ({B{T52REWA=)
ZHAL FHA2
« Corporate Finance A€/t ( X TFTPMALE ) « Introduction to Derivative Securities £8iT74 5
« Introduction to Financial Instruments and &
Markets £ T Efr7E « Management Accounting &i+EHES
« Fundamentals of Bank Management {R{7E¥% |+ International Finance EfrEFt
i + Business Capstone EE{AEHL ( EelIRE )

« Portfolio Management BINIEEEE
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EMFFT

Bachelor of Commerce (Finance)

REAFHNERFFIAURRNIMEROTIINS ( CFADS ) KEAIERE, XIERE(IRT
FALEFIIE SIECFATNBANRATEIK ( CBOK ) ZD70%HZER | 2B R LILFEECBOKIT T
Hhtt , HACFAEIL BT ES.

SHNENRZ , BEATER , SRS , /My , IS TUHNSHRS. WEIBEHZF
FHEEANERFEERFIF—RERIAIRT] , FHRFENTEWRIRFESMAIANR, FEFFIRE
i?ﬁ%ﬁﬁiﬁb , URTREESMMNE T EnENGE  SMMIZRIIMERIZE | LIRE
RRIES.

ZEWEWEBERARITAR , SHRZE , SRAWIT , BURLID , RFBRITHR , €L
B2, ERofhin, BSEESE,

REEEE (I KFREXNRIER TR A ESHE SHIF )

Diploma of Commerce Stage I ( Fiifl/ A—XEMEBR— ) B=GIWFENE
FHAL FHA2

+ Academic Communication Skills ZARERERIG « Accounting £itEFEHA
« Academic Research and Writing ZAHRNREIE |+ Economics &5
« Management ETESAHHA « Information and Media Technologies {SE Rk
« Marketing TiZE LA AR
« Media, Culture and Communications Ik, Xt
R A&
Diploma of Commerce Stage Il ( A—XEMER= ) S=EelRHENIE
ZHAL FHRA2
Discovering Marketing mizsRI&EAZS « Business Law @giliZ%

Fundamentals of Management S8 &t  Introduction to Business Information Systems 7§
Introduction to Accounting £i+5HEA WMSERSHEA

Introductory Economics £Z5%54HHA « Optional Unit 1 &&ig1

Optional Unit 2 3#&(&iR2

Bachelor Year 2 - Finance ( £fi%&IWA=)

FHAL FHA2

« Introduction to Financial Statement Analysis&®&t [+ Introduction to Financial Instruments and Mar-
RELITSIE kets @RI TERHIHNI]

+ Introductory Business Financial Modelling@gill€ [+ Portfolio Managementi& ZRHEEEE
L e W « Optional Unit 1 1%(&i81

« Optional Unit 1 j&{&1§1 « Optional Unit 2 j&(&1§2

« Optional Unit 2 j&(&1§2

Bachelor Year 3 - Finance ( £35S A=)

ZFHAL ZHA2

International FinanceEfr&RLSF Introduction to Derivative Securities fiT4ES N
Corporate Finance ~NE&& Business Capstonefdki&Eil ( EeNIng )

Optional Unit 1 i#%&{&i%1 Optional Unit 1 i#%&{&i%1

Optional Unit 2 j&(&1R2 Optional Unit 2 j&(&1R2
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Bachelor of Commerce (Finance and Management)

REEXFREMSEEFZ T2 UREBRARINRINEW , FREFFRITHE. BIRFREX
THE , FHERITR ST R ER SRR,

SRINENXRZ , BREATER SR , S/ , MSFRTUHNSERS. EIISTHT
WFEN SRR ST ERRMEIANR. FERFIRSE L , BEFD , URTHES
Az em T EFnERIAeE.

EEFBELUT AN AERBIEFEREN | FRNUERERARZR. [AEFERED. <KHIFL
¥, BRgeH. TEEHE. MEEE. RERENRUIFEZERS TS, BLRENFILFFRIA
N B REARZEAIE].

ZEW WA BEN AN, SEME, DPREEE. SZ)N. EMIELA. EEoMID. R

TR, UEEEIN. RERRITR. USSR, JUTEE. BEARBEA. REXGEFESE.

REEEHE (£ KFEREXHRIER TR B HEE SRR )

Diploma of Commerce Stage I ( i}/ KA—XEMEB— ) S=EIFENIE

FHAL FHA2

Academic Communication Skills ZAR{E#ERLI5 « Accounting £itEFHELA
Academic Research and Writing ZARARKESIE Economics E5F A
Management SEIRZHHA Information and Media Technologies {SE KR

Marketing mipE iEtihA AR
o Media, Culture and Communications #{k. 374t
RAEHE
Diploma of Commerce Stage Il ( K—3EMER= ) S=EElFENIE
ZFHAL FHA2
« Discovering Marketing fI3ASRESEAS o Business Law @Eli%
« Fundamentals of Management &2 &t + Introduction to Business Information Systems &
« Introduction to Accounting £i+EHEA WESEREFHA
« Introductory Economics Z%SHEA « Optional Unit 1 #&(&ig1

« Optional Unit 2 j%&(&1§2

Bachelor Year 2 - Finance and Management ( £RHIEEZEIW K" )

FHAL FHA2

Introduction to Financial Statement Analysis 1455 |« International Finance Efr&RZ

RED IS « Introduction to Derivative Securities $T4E&E N
Introductory Business Financial Modelling &% |« Portfolio Management 1&3RESETE

BEICNI] « Organisational Behaviour £B43{7%

Corporate Finance ASI&R
Introduction to Financial Instruments and

Markets £ TENIANT]

Bachelor Year 3 - Finance and Management ( £RHISEZEWA=)

FHAL FHA2
Human Resource Management Introduction AJJ [+ Managing Change &IF3%E
BEEEN] « Strategic Management iR ETES
Business and Sustainable Development & A[#s [«  Business Ethics @ili&EE
FRE + Business Capstone &gilsc>]

International Management EfrEEZ
Entrepreneurship gljJlPU{z
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Bachelor of Commerce (Finance and Marketing)

REARFNEMSTHERF T UREERARNRINEL , ZUSEES  RENAME , B
ARV RT R

Sy

TRl RIENIRZ SR TSR, SR , SRt , ISKTIRIESERS. ElS
FHAFENSRIZEMN SR EIRRFRIAIR, FEBFIRKIHE , BLFD , URTHE
ERIMZNER T EDENAE.

D275

I EHEFEREDHEHENSHETE , 88 - ERRNETnEH  EERKRSEHTE
H, . SR, FISTREFNFREEENTA  EASHRRTIUEEEXST
H—r=fm. RSSIETRIFK.

TN EBEMNRITAR , ERIXZE , SR , RE[ITR , TIHEEAR , TEE
B2, ERER , MRS, mrEHEEARS.

RS (I K REXNRIER TR A ESHE SHIF )

Diploma of Commerce Stage I ( Fiifl/ A—XEMEBR— ) B=GIWFENE

FHAL FHA2

Academic Communication Skills ZAR{ERBELIG « Accounting iR
Academic Research and Writing ZARIARKEIE [+ Economics &FFEMhA
Management EIRZFHLA « Information and Media Technologies {SE Rk
Marketing TiaEH A AR
« Media, Culture and Communications If{&, 3t
RAGHE

Diploma of Commerce Stage Il ( X—3EMER= ) S=EElFHENIE

FHAL FHA2

Discovering Marketing THiz &R
Fundamentals of Management SRS EH
Introduction to Accounting &1+ #EA
Introductory Economics £Z5%5HHA

Business Law @)%k

Introduction to Business Information Systems &
WERBRGFA

Optional Unit 1 ##&&iR1

Optional Unit 2 3#&(&iR2

Bachelor Year 2 - Finance and Marketing ( £t EHEI AT )

FHAL FHA2

Introduction to Financial Instruments and « Marketing Research fi37EAE
Markets £ TEHIANI] « International Marketing EfFrHinEH
Managerial Finance £RiETHES « Internet Marketing R4 mhiaEH
Consumer Behavior jH#&&1THE « Corporate Finance (I E&F1Z
Introductory Business Financial Modelling &il&

BIEEWNE!
Bachelor Year 3 - Finance and Marketing ( £RfIHIZEREW K= )
FHAL FHA2
« Portfolio Management I RAEEEE « International Finance Efr&£RF
+ Introduction to Derivative Securities fiT4iE5ANI] |« Services Marketing fRSZ\iaEH
» Retail Marketing and Distribution S\ HIFER |«

Digital Communication Management $=Ez32
538 neEmE
Strategic Marketing A EHERES « Business Capstone @fiiEL ( B2 )

13



EEFSHHmEREFT

Bachelor of Commerce (Management and Marketing)

FREXFMEEZ SHHEHEF TFUSEARFEEXM N EMEN S ERAINHENLS |

FEEHARFS | BARFEN—RIISIURBENAR,
- HHEF

B8] | AEINUE RERIARRZAR. [BREAFREESD. KHAM
}E RZBNRIUIZFEZERS WS, BREDFHILFPIA

EEFBULT AN OERESFE
¥, BRREA. 3 EEIE\ Fil
N B REARIEEAIE].

- THIHER
%Eﬁbéi RETHIZEHENZHFNE , 83 IBT&W%HS%*%, SERRSETIAEH
nns Egzﬁziﬁf‘ S,iJzH%  FISEENEREBENOTH  EA SRS R TR
l:ll:ls HE fi/u\

ZEW W EBERATRER , TEXE
# , miptERaREE,

IR (£ KFEREXHRIER TR B SRR )

ERZGEE , mIZHRA  ESEAR el

Diploma of Commerce Stage I ( Fifl/ K—XEMER— ) S=EIFENE

FHAL FHA2
Academic Communication Skills ZEAR(EEFIG « Accounting £itEhA
Academic Research and Writing ZAHRKEIE |+ Economics 55 A

Management ETRSAHEA + Information and Media Technologies {58 K&k
Marketing F3AEHEHHA 7N
« Media, Culture and Communications g, 3t
RAEHE
Diploma of Commerce Stage II ( K—3EMERE= ) S=EElFEENIE
2apE] %HHZ
+ Discovering Marketing iz sRBSHAZ Business Law BJli%
« Fundamentals of Management &R &7t  Introduction to Business Information Systems 7
« Introduction to Accounting £i+5HEA WESBRESHRA
« Introductory Economics 2% HEA « Optional Unit 1 &(&ig1

« Optional Unit 2 (&2

Bachelor Year 2 - Management and Marketing ( B3 5HiFEHEEIAT )

FHAL FHA2

« Consumer Behaviour [E&E&E1TAF « Human Resource Management Introduction AJJ
+ International Marketing EfriHEH RREE

« Environmental Issues in Business FVAYFAEAGE |« Introduction to International Management [Efx
«  Marketing Research EH4Z {5 SRR

+ Strategic Marketing EH5:HE8
« Internet Marketing IEMIHEH

Bachelor Year 3 - Management and Marketing ( EEBZ5HIFEREIAE )

ZFHAL FHA2
« Entrepreneurship €I\l B4 « Managing Change TEETE
+ Retail Marketing and Distribution EE\E$HF0% [+ Business Ethics @li&E
4 + Services Marketing BREEHIHEH
» Strategic Management SRESETE » Business Capstone m@dki&E#l ( E2NIRR )

» Digital Communication Management =3+t
RIFRETR

14

EEFFT

Bachelor of Commerce (Management)

%EE?%—I‘UEFHF' ZHFR, SEBE—TIRFENE—TIZA. AN "M ZRAEGNE

,J [ ”*7|<" ERAEEESHERENNAXREX.

B EEE T ERRIE

FEEE - éé?:fﬁ-/ FFREZD. EREFRE?
REERFEEFITHUEIBASSERERMEE "2017FQSHRAZHR" FRIHEE FIF!

£TKkEI120017,

BEFBILUTANGEREBIEZERN | FRANUERERNARRZR. RRAERED. KEHR

X, BREE

N R R AIER],

ZEWEWEBERAETERE , TRER , DRE

. TREEHE MEEHE. KRRENRUIFEERERSMNS. BRENFILEFPHAL

212, FI\RS , TELHE  REXGZE

RS (I KFREXNRIER TR A ZSHE SHIF )

Diploma of Commerce Stage I ( i/ A—XEMEBR— ) B=GIWFENE

FHAL

e Academic Communication Skills ZAR{EBIZIG

« Academic Research and Writing ZAHAR N E/E
+ Management SIEZHA

« Marketing figEHEELA

FHA2

. Accounting SUHEREA

« Economics &% HEA

+ Information and Media Technologies S8R/
AR

» Media, Culture and Communications Kk, 34t

RI&HE

Diploma of Commerce Stage Il ( X—3EMER= ) S=EElFHENIE

FHAL

Discovering Marketing TiZ &R
Fundamentals of Management SRS EH
Introduction to Accounting &1+ #EA
Introductory Economics £Z5%540A

FHA2

o Business Law m@li%E

« Introduction to Business Information Systems &
WERBRFEA

« Optional Unit 1 i%&{&iR1

« Optional Unit 2 i%&{&iR2

Bachelor Year 2 - Management ( EI2Z&IVKT)

FHAL

« Business and Sustainable Development {&)/ET#;

« Human Resource Management Introduction AJJ
RREE

« Optional Unit 1 #&{&i#1

« Optional Unit 2 &{&i§2

FHA2

International Management EfRE&TES
Managing Change ZTHEE

Optional Unit 1 i&(£iR1

Optional Unit 2 i&(£1R2

Bachelor Year 3 - Management ( EIEEZEW A=)

FHAL
Entrepreneurshipll B4k
Business EthicsEili&E
Optional Unit 1 i%&{&i%1
Optional Unit 2 i&(E182

FHA2

Strategic Management SRS EES
Business Capstonergiki&Eil ( eI )
Optional Unit 1 i#%&{&i%1

Optional Unit 2 i&(E182

15



EfrESEL
Bachelor of Commerce (International Business)

BIEENEHN—KERRMEAITRN ? REERNR—EZ I,

ﬂLk%.BTﬁ%%ﬂ:%MT %Baa:filb  IFERBATIIARKNEFLBEHRER | FEEFRF
FHXEERE. AN, TEREEIEXLYSHE.

NE2BEEZERITETE Eltti%lLEl’J)\i ETEES ([RATESEUSNMIEX ) FRE AR
SALRIRESRLEP AV ROF R

ZEWSEREISTT. Z5FF. M. BlliiE. ANSER. EENHEHE/VISE  Fi
AL ATEL LTS E R EE FHE NARER.

EWEBEMIRTEREY. HHARE. IRBSHRE. R17. BfrFES. ElrkEF0L.
ﬂLk%lZ?lLtbiL_i.jC%HI)ﬁU HNIBREERY |, A= 5003842,

IR (E KFEREXHRIZER TR A ESHEE BRI )

Diploma of Commerce Stage I ( i}/ KA—XEMEB— ) S=EIFENIE

) S22
» Academic Communication Skills ZAR{ERERIH . Accountlng STTEEA

» Academic Research and Writing ZAARKEIE |+ Economics E5FEMEA
« Management SBIESHLA « Information and Media Technologies {SE K&K
« Marketing iz EHEIA SN
« Media, Culture and Communications g, 3t
RAEHE
Diploma of Commerce Stage Il ( K—3EMER= ) S=EElFENIE
ZHAL FHA2
« Discovering Marketing fI3ASRESEAS « Business Law @li%
« Fundamentals of Management &2 &t + Introduction to Business Information Systems &
« Introduction to Accounting £i+EHEA WESEREFHA
« Introductory Economics Z%SHEA « Optional Unit 1 #&(&ig1

« Optional Unit 2 j%&(&1§2
Bachelor Year 2 - International Business ( EfFEESIA—")

FHAL FHA2
 International Marketing Efrr37=H + Introduction to International Management Efx
« International Human Resource Management EfR AV ERE
ANBRER + Business Ethics @liEE
o Elective &&IR e Elective 3E&R
o Elective &&IR e Elective 3E&R
Bachelor Year 3 - International Business ( EIfFfES&WKX=)
HA1 SHED

+ Industrial Relations in Asia-Pacific Region YEKitt |«  Strategic Management SRS
XAV EIRER

+ Business Capstone EfkiEHL ( EolIRB )
« Asian Management TR ETR + Elective &R
» Elective iR » Elective iR

hiIAEHFL

Bachelor of Commerce (Marketing)
%ATiA%ﬁPnnH?iFtHT "55 IU\ED%JELAHWJH/ ST FEER LR ? S HES

BN T EWVERSEE IR A SR —

. EWEEARERFPHAmE  MTRER

FAE , FARBUTEFERRIRBRHERRH{RAESE E E':H’Jf‘"nn:mﬁ%

FRERFHIAEEHF TR UNRENE |, BRFEERFER.

HimiEs.
BYizEd , FEFFISF
BEWNTE—m. RSZEESHIFK.

S R B E AR T VRIS EHER] |
THER S,

A HAMEPERALFIEE

BREMIEHNSERE , 85 IBT&IW%HS%*%, EBENMR
SEMHEH , . 1311?752?&}" il , FIDTRENFERERTH

FEHAIRTTNE

EAN. & B, Tm. WEEH. #

REEEE (I K REXNRIER TR A ESHE RIS )

Diploma of Commerce Stage I ( Fiifl/ A—XEMEBR— ) B=GIWFENE

FHAL

Academic Communication Skills ZAR{EERLIH
Academic Research and Writing ZAARKREE
Management EIRZHhA

Marketing mipE A

FHA2

« Accounting &itFEA

« Economics &FHHhA

+ Information and Media Technologies {E2 &K
SN

o Media, Culture and Communications {&. 324t
R AEHE

Diploma of Commerce Stage Il ( X—3EMER= ) S=EElFHENIE

FHAL

« Discovering Marketing iz ER&EAS

« Fundamentals of Management SRS EHH]
« Introduction to Accounting &it3iA

« Introductory Economics £Z5%5A

FHA2
Business Law @)li%
Introduction to Business Information Systems &
WERBRGFA
Optional Unit 1 ##&&iR1
Optional Unit 2 3#&(&iR2

Bachelor Year 2 - Marketing ( THiFEEEIWAT )

FHAL

Marketing Research FiZE#5F5T
Internet Marketing [I4RE4
Elective 1%(£i1R

Elective 1%(£i1R

FHA2

« International Marketing EFfrE M7 EH

+ Retail Marketing and Distribution ZEWEHSS
H

+ Elective 1%

+ Elective 1%(£iR

Bachelor Year 3 - Marketing ( THIZEEEWX=)

FHAL

Strategic Marketing EFIEHIHIAEH
Service Marketing REETHIHEH
Elective i&I£IR

Elective J&IEIR

FHA2

« Digital Communication Management #(FiB(=&
=

+ Business Capstone Bl ( EaIRE )

« Elective i%(&18

« Elective i%(&18

« Elective &R

16
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HIagEHS §FFT

Bachelor of Commerce (Marketi

REEAF DB S S T3 S E
WHHEENS (AML) 25,

ng and Advertising)
e (IAA) IAF

ZEARIEEEEHET I IEEHE | SR S5Ba SRR ED.

M EHED | BiE
SIERNEX, s
FEBMAIEDRIEY S A EIE. Z1T

RER. POMOMEEEIRH TERUERE.

i’z?i%lLthJ_EJ BISHRATIZHARR | iEhiE
B2PRE BaEFEE , T ERES,

SEES T RENFMEZFRI 73 BREEHINATNZ=Z XS 5.
BEAR, ﬂ%*ﬂ??kﬁjﬁﬁﬁ’]#%

AR, FFmEE  HinEERE  NEEHETER

REEEHE (£ KFEREXHRIER TR B HEE SRR )

BV T B & R IEEHIER AR

AR5 Bk
EENRSERNNNS , SR HRIA
SRR, B JJNL,\ SEEFH. — BT EATHRSIER

RZERY @ IRFETE, Ak, 9%{715 fEmilelE. BN RUEMER BB, WE. RE.

Diploma of Commerce Stage I ( i}/ KA—XEMEB— ) S=EIFENIE

ZFHAL

o Academic Communication Skills ZAR{EBILIT

» Academic Research and Writing ZAHAR N E/E
+ Management EIRZHLA

« Marketing TipEEELA

FHA2

« Accounting £it3HhA

«  Economics &FHHhA

« Information and Media Technologies {SE R
ESZN

o Media, Culture and Communications #{k. 374t
RABHE

Diploma of Commerce Stage Il ( K—3EMER= ) S=EElFENIE

FHAL

« Discovering Marketing iz R&EAST
Fundamentals of Management S8 EH
Introduction to Accounting £1+=EA
Introductory Economics 2% HEA

FHA2

o Business Law @Ml

« Introduction to Business Information Systems &
WMEERFHTA

« Optional Unit 1 i%&(&i81

« Optional Unit 2 i%&(&i82

Bachelor of Commerce (Loglstlcs and Supply Chain Management

and Marketing)

FIIR R E SRR B IR A R, YIndiEss 5 2ERR 2V EIMEISY |, Bk

AKX FRSCRID RN N 5E

BEPL, RREXEYIR SN E

BRI EE ?—:t?—LLnEAﬂ

EXFEREEMERINIAEL , BABREEEAT | sIERET.

° %l)lb'—i ﬁiﬂ%ﬁ

EREFENEE, A3 HNREEURRWRANRIIRIEEARN T, T

SERIRERIER |, =T, RIS, WIRMEESEX AR EEH TR, L, ZiF

*EWE\' TSN A EEENINEEE,

- MEEERPFERFNZEENSFNE 28 | EfrRMETIZEH

TERKRSEDTE

B, Em. SRR SISTESNEREBENTN , SRS EE T

%_;ﬁ: Aad. EQ_EEEIL:\EIJH‘E*
IZB A EEN B E R DR R, 1
TR, FREE. THERE.

HHOAR., EFHETR. shEER. HAoD, Xb

RS (1 K REXNRIER TR ESHE SRIF )

Diploma of Commerce Stage I ( Fifl/A—XEMER— ) B_&WFENE

FHAL

Academic Communication Skills EARERRFIH
Academic Research and Writing ZARARKREE
Management EEZHLA

Marketing HigE LA

SHD

« Accounting £11HFHhA

« Economics &FHHhA

« Information and Media Technologies {2 R
SN

« Maedia, Culture and Communications B, {4,
RAGHE

Diploma of Commerce Stage II ( A—3EMER= ) S=tellFHENIE

Bachelor Year 2 - Marketing and Advertising ( i%

S S'IKT)

FHAL

« Consumer Behaviour [HZ&ETAZE

« Marketing Research EH4Z {5

+ Advanced Digital Media Planning #==Ez0i&A
XIERFT

« Internet Marketing IWEMHEH

2R

« Media Planning I~ &EN 1%

« Brand Management nnﬁﬁgfi

« International Marketing EfriHEH
« Strategic Marketing EH508

FHAL

Discovering Marketing M7 5RE&HHF
Fundamentals of Management EEZEH
Introduction to Accounting £+ EA
Introductory Economics 25552 HEA

FHA2

+ Business Law @li%x

+ Introduction to Business Information Systems &
WMEE R FHEA

« Optional Unit 1 i%&&i%1

« Optional Unit 2 #&{&iF2

glKT)

Bachelor Year 2 - Logistics and Supply Chain Management and Marketing ( ¥ SRS IR R HIA=H

Bachelor Year 3 - Marketing and Advertising ( 5%

S S'IKE)

FHAL

+ Retail Marketing and Distribution & EH S
H

« Strategic Management SREREIE

« Public Relations Foundations A ttXZ& &t

« Advertising Account Planning &%

FHA2

+ Advertising Campaign Development ["&iE51A&
=

+ Digital Communication Management #==f3{t4t
RIFARETR

« Services Marketing fREZE A E

» Business Capstone mtitEH ( EellInE )

FHAL

+ Business Statistics @I

« Introduction to Purchasing and Procurement 3
Mz

« Quantitative ModellingTE £1&8!

« Informatics Project Management {SEIIE &8

FHA2

» Overview of Strategic Procurementf{BERIEHEEA
Strategic Supply Chain and Logistics Manage-
mentik Y S AR E
Operations and Materlals Management iz &4
HEE
International Marketing Efrmiia=EH

glK=)

Bachelor Year 3 - Logistics and Supply Chain Management and Marketing ( ¥ SRS R HInEH

18

FHAL

« Consumer Behaviour HZ& 1705

« Marketing ResearchE$42/fIff5T

+ Digital Communication Management ${=={&i&E
i

« Internet Marketing4&rHiHEH

?—HHZ
Strategic MarketingEH5:Ag
Services Marketing RS HIHEH
Retail Marketing and DistributionZ &/ EH 5
H
Business CapstonefgfiitEiil ( EeIRE )

19



MRS HMESEF T

Bachelor of Commerce (Logistics and Supply Chain

Management)

EREIRARE AR IR miEER BT ? R E R AP RENT A ARBAKRE
Y. YDt Tl A RS EE~RMRSIMA , BEMNFEI (#NE ) L&RR, &%

£, MENtEESISNEERIBR (ZF) .

FINR R RS AR B IR A BRI | YRR 5 2ERRR 2V EIMEISY |, Ak
A AH X IR ARG SR E IR, FEERFMRSHAREREZ TR FAZIRII SRR

2 REREERENSRBFSIAG,

BEFIZzEW , FEGEXEE, AR, HNEERLUE XKW EAN TR, FR
BRI EBIERY |, MRFTH. RES. WRMEESFAEXREFERTNIR. L, ZRE
NBESSREEEEMMEEE, ZRWEWABEHRIRTIEGE. KW, Jn. SENSETWL

.

REEEEHE (£ K REXHRIZR TR ESEEE RIS )

Diploma of Commerce Stage I ( i/ KA—3EME— ) B=gWRENIE

ZHAL

o Academic Communication Skills ZAR{EBILIG

» Academic Research and Writing Z=ARAR N E/E
+ Management E1RZHEA

Marketing minEHEELA

FHA2

» Accounting £itEFHLA

Economics &5FEHEA

Information and Media Technologies {EE MRk

SN

+ Media, Culture and Communications @K, X1t
RAEHE

Diploma of Commerce Stage Il ( X—3EMERZ ) B=EedlFENIE

FHAL

Discovering Marketing F3AZRESIAS
Fundamentals of Management SRS EAH
Introduction to Accounting SiT3HA
Introductory Economics %A

FHA2

« Business Law @ili%

» Introduction to Business Information Systems &
WMEBRGHL

+ Optional Unit 1 #&&i%1

+ Optional Unit 2 5&(&i%2

Bachelor Year 2 - Logistics and Supply Chain Management ( ¥ SRS SEE AT )

FHAL

+ Business Statistics @ FitE

e Introduction to Purchasing and Procurement 3¢
M=

+ Elective 1%&(&i1R

o Elective iE51R

FHA2

+ Quantitative Modelling TEE£1&5!

» Overview of Strategic Procurement RS RRZHLA
+ Elective IHIEIR

« Elective &R

Bachelor Year 3 - Logistics and Supply Chain Management ( i SR EREIN K= )

FHAL

« Strategic Supply Chain and Logistics
Management S¢EEYDIA SN HEETER

« Operations and Materials Management izE5%)
e

« Elective &R

« Elective &R

FHA2

+ Informatics Project Management {(SEXAREE
bi::)

« Business Capstone EalsEigit

+  Elective &R

+  Elective &R

20

EEFEANDTFERFT

Bachelor of Commerce (Management and Human Resource

Management)

EESAOTREEED , IFEFNE , AENBFBZIENNTERN, SEEENTREE
SHEG , BEMEERT , HEME  FRRISIBIFITKR. XERERESRE , URAE

RITHEMRREAETHIESEE.

FEAFRIEEFESANKREEF T A LIERAFASIHAR. EERE. £8AKKEESE B
B RFAMAIRAUAMBANRR , FEVSXE, ORESBFEMTESEX B EEbEERR
BR FNEERIAE | IEINEEEEXRIZ MG .

ZE W e A EE R TR ETRSITEER ] , SR

RXEAR , I2AR |, HBIAR , FBEREE.

CATEENE , ADTBREEAR , Tk

R (1 KFREXNRIER TR ESHEE SRIF )

Diploma of Commerce Stage I ( Fifl/A—XEMER— ) B_&WFENE

FHAL

Academic Communication Skills EARERRFIH
Academic Research and Writing ZARARKREE
Management S8 HA

Marketing HigE LA

FHA2

Accounting SiTEHEA

Economics X555 hA

Information and Media Technologies {EE KK
57N

Media, Culture and Communications I§{&x. 3Z{t
R AEH%

Diploma of Commerce Stage II ( A—3EMER= ) S=tellFHENIE

FHAL

« Discovering Marketing M3z RE&EHZR

« Fundamentals of Management ET2ZEhY
+ Introduction to Accounting £t A

+ Introductory Economics &5 EA

FHA2

Business Law @li%x

Introduction to Business Information Systems 7
WMEE R FHEA

Optional Unit 1 i%&{&i%1

Optional Unit 2 i&(E182

Bachelor Year 2 - Management and Human Resource Management ( EEZ5 A FFEREIKAT)

FHAL

« Employee Relations in Singapore FMBKRAYHFE X

« Human Resource Management Introduction AJJ
RIREEN]

o Environmental Issues in Business E)l/AYFAIER)ER

« Asian Management IFHETRS

FHA2

Selecting and Promoting Staff ZRi%FIHRK R T
Introduction to Human Resource Development
ADBRERREN]

Introduction to International Management [Elfx
EEEA]

Industrial Relations in Asia-Pacific Region I Xt

Bachelor Year 3 - Management and Human Resource Management ( EEZ5 A HZFFEEEIKKE)

FHAL

« Performance and Conflict Management ZR%%#0;4!
RERE

« International Human Resource Management
FRADNEIRZ

» Entrepreneurship 4%t

« Strategic Management SRR

FHA2

Remuneration and Rewards Management T #5#0]
LrhETE

Managing Change E123 5

Business Ethics @liEE

Business Capstone FfkiEHL ( BeMVIRE )

*IEEWINEESREEFBOEANKR | FEINSEER IR |, BERLIKEN28MH ( A2TRY, #7956 , 1603,

21



AR (KRS )

BINEESKAB SRR, BESHAE—ERBET LA H
%7ﬂLk$AigﬂET1&Eﬁ®ﬁ*@5® DM@OMA%M,
EEEINAHECIE. BERFhzAES DR R R

XFFE (KRIER)

Bachelor of Arts (Mass Communication)

HSMHR | HASEEBEBRNNNERE BRI B@EMERH TERFHE. 0. | SHEE
SRATIHREERE ST SRASTTER JiAZ“ AR K EEIK.
RREXFRAREREFZ T TRER N E AEFEE | NRAIRIS, FE0E. RARHIRERE
FHENZOERFARES.

Diploma of Arts and Creative Industries Stage I ( i/ A—NEME— ) B=&WRENIE

q—Hﬂl ?—Hﬁz
Academic Communication Skills ZAR{EBILI Accounting 1A
Academic Research and Writing ZARARKESIE Economics E5F A

Management EIRZHHA + Information and Media Technologies {SE K&K
Marketing mipE iEtihA AR
« Media, Culture and Communications g, 3t
RAEHE
Diploma of Arts and Creative Industries Stage II ( K—3&XMERZ ) S=EEWFENE
q—Hﬁl FHA2

Web Communications f&{E#%
Making Meanings &\ &4
Introduction to Screen Practice {RESCERELA

Engaging Media 4 EHAT
Culture to Cultures BB—X {4 ZE IS T34
Introduction to Print EQRIER{ARE N

Design Computing i&itit& Discovering Marketing FizsRI&EAZT

22

ﬁ@?ﬁﬁaﬁ
ICEFEZ
W AEZA TS T ESAHERAIEIFELS, | MEAZTREAFREEIAIERE. I
ﬁg%iﬁ&%%ﬁ%@%@@ﬁo
A mEFFAEAIE .BT&IX—XliﬁﬁiifJﬁiﬁcP_%Wfﬂm BIEHIZEE)  BEHaFRE. 5
BTN, BERENFELFE

FAEREEENHL RS | &R, RE BAE. BE
BRI,

RIS (1 KFEREXHFIE RTINS EESRINF )
Bachelor Year 2 - Journalism and Marketing (icE#HEFRHGIHEHFELT)

ORISR, FHRIR, QK. T

FHAL FHA2
Introduction to Journalism - Broadcast #7iE/ 3 |+ Media Ethics $FiE/CIE
FHLA « Consuming Culture jEZ374t,
News Writing and Reporting FriES{ERIRIE Integrated Marketing Communications #&EH

Asian Media in Transition $&£BIFhRRAIEIA &%
Consumer Behaviour ;BE&&E{THF Internet Marketing (4= H

Bachelor Year 3 - Journalism and Marketing (i2&#H¥RHIFEHEA= )

FHAl FHA2
Media Law FTElh% Radio News [ #&#fiE)
International Marketing EfrmizES Services Marketing BR&Z =%

Elective IEI51R o Elective %(&iR
Elective IEI51R o Elective %(&iR
13%‘%5@-7—&@*%9%125
1ICEFEZE

75 EHE B Bt T RS CRTEEM RIS FET |, ANIIEAS TR FRERMAIERE. I
ERNERM RIS FERISRE.
« PIERIEIR
e FERMLBREAMERESR S RRIHRE | SENEIMuERZ EHXEE. LIRS E
MEBAERFINSR | ILFEESTAIHRNME UM PERINERF IS,
riw%f% WAL ESE - AR, & BIE. Ba. MEEER, FINEK. 2K,
SPSORZE N

FAEEWEEENHL SR | &R, RE. BUE. BE.
ENMITE,

RS (1 KFEREMNRIERTRIIRF AR ESAIF) )

Bachelor Year 2 - Journalism and Web Media (i2E&#iE% RMERIEA= )

PRZSIRIR, FHIRIR, K. T

SPHAT FHA2
Introduction to Journalism - Broadcast &3 |+ Media Ethics $FiEICIE
LA « Consuming Culture j&#5371k

News Writing and Reporting HESIERIRE Writing on the Web [4EE{E
Asian Media in Transition #EFRRSEAR « Social Media, Communities and Networks 13z
Digital Culture and Everyday Life =32t 58 E K, HXEMEER

45
Bachelor Year 3 - Journalism and Web Media (icE#EFRMEEEL= )
ZHA1 SFHA2

Radio News [ i&FhiE
Web Media R£&HEIK

Media Law )%
The Digital Economy #{=&55%5%

Elective J5%&{&iR « Elective &R
Elective J5&{&iR « Elective &R

23



E3 [\ R i w2 (v
Master of International Business

REARFHNERASMEF N EEART A XATESRE, BEESRR. ARETZEEKRUE
PP EERATFERIAIRSREE.

EfrASMIREEEEAFEEETFS . BNSIERERANIZRERREERISNIEEN , AFE
B, IZEEFREAATFRSCEM , E2REERSIMEN R ST MR FRINSINTS ( B FTERR
EEEFEFY ) . REWARERVEEEMRRTEWHEEERM , AREEERES.

AFER
S ERFREFSEREWF T USEUEFIFN ( AREW) .

IR (I KFREXNRIZR TR A ESHEE SRR )

FHAL

Global Marketing Efri3aEH

International Business Strategy Research EFREISS HHRIAR
Elective i&IEIR

Elective i&IEIR

FHA2

Culture and Ethics in Business V¢ 55l g
Management and Organisational Behaviour EEZ5HATHE
Business Research Methods A5 A %

Elective JE{51R

FHA3

Global Business Dynamics 2Bkl sh72

Corporate Strategy 1/ KRG

Managing Multinational Enterprises Z3X BV EE

L] L] L] .l'“l L] L] L] L]

Elective &(&I1R

26

HRrHEE IR
Master of Supply Chain Management

RREAAHN ST AU R BIREEXHN SRMFSIAT | TNV EERR3FTFER
NERBHALFRRR,

BEZE  FERTFEZREHELFIEE , RN SECEE. sRERBARSYREIX
FHERE, B BEEERAFERTERNDELCEERBGIRAANTI PRI EHET
B X, #i5. TE EH. BPKRS. ERESE. TRGBESEIIRSES,

W N EBERIR T Zo B WRIEEN , AR SHAEEIERXTE.

AFER
BUSHA s EERR T F T2,

RS (1 K REXNRIER TR ZSHE SRIF )

FHAL

Fundamentals of Business and Corporations Law )/ &T8SEhH
Intermediate Financial Accounting Rk E &1t

Business Enterprise Systems ™MV &%t

Supply Chain Quality Management L5 REETE

Supply Chain Planning and Design ftRz5& KR
Strategic Procurement ZE&SEI

Culture and Ethics in Business {374 K rgl s
Business Research Methods BVEAZI %

FHA3

Procurement and Contract Negotiation SRR & EiF!
Strategic Supply Chain Management EFi{BRAIALR HEETE
Information Systems Dissertation {SE&&HIEX

27



AFER
REARIRR

AR (FRH+ A—XFE+ K= +K2)

321°H

AR (A—XE+KRZ+K=)
2440H , FEETR

N
241MH

bt
129°B12[ TR 161 B 14 iR

28

B_EER
B_SFFEAFIE5270%
HaE>60%

mrpiall

B=HFEFATES270%
TEE | BENSAEIRRI67 %S 1AEI322/480 , 402/600
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